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	Sir Harry Smith Community College Curriculum Map                SUBJECT:  [Business Studies]                     YEAR 11                  2022-23

	Curriculum Intent:
The Business department at Sir Harry Smith aims to develop young business students and knowledgeable entrepreneurs. The course at GCSE level aims for students to understand key business concepts, business terminology, business objectives, the integrated nature of business activity and the impact of business on individuals and wider society. The planned and specialised delivery of the specification gives students the opportunity to explore real life business issues and how businesses work enabling them to utilise this knowledge in their next steps.  
The specification for Business studies is broad but covers these main functional areas: Business in the real world, Influences on business, Business operations, Human resources, Marketing and Finance. 
With a combination of teacher led delivery, independent research, teamwork, competition and presentation activities we aim to complement the employability skills that they are developing in other subject areas as well as prepare students for the everyday world of working within or running an organisation. 

	School Values
	Curriculum Focus
	Term 1 
Making the Business effective

	Term 2 
Understanding the external influences on business 
	Term 3
Theme 1 revision and
exam technique 

	High Quality Learning Experience
	Literacy Skills and Key Vocabulary
	Numeracy: 
· Profit calculations 
· Interest calculations 
· Break-even calculations 
· Cash flow statements and forecasts 
· Interest rates 
· Exchange rates 
· Interpretation of market research data 
Literacy 
· Gaining understanding of case study material and making informed and reasoned inferences based on this understanding 
· Extended writing 9 & 12 mark questions 
· Key term spelling and understanding
Oracy 
· The use of proper English and full sentences to be used during class feedback 
· The use of presentations during the marketing aspect of the syllabus 
Mock interviews

	Pursuit of Excellence
	Knowledge and Skills
	The design mix 
The product life cycle 
The importance to a business of differentiating a product/service 
Price: pricing strategies and influences on pricing 
Promotion: promotion strategies and technology 
Place: methods of distribution 
How each element of the marketing mix can influence the other elements 
Using the marketing mix to build competitive advantage and how an integrated marketing mix can influence competitive advantage The purpose of business operations 
Production processes: Job, batch and flow 
Impacts of technology on production 
Managing stock: JIT and JIC 
The role of procurement 
The concept of quality and its importance in 
The sales process 
The importance to businesses of providing good customer service
	The concept, calculation and interpretation of: Gross profit and Net profit 
The use and interpretation of quantitative business data to support, inform and justify business decisions 
The use and limitation of financial information 
Different organisational structures and when each are appropriate: Tall and Flat 
The importance of effective communication 
Different ways of working and the different job roles and responsibilities 
How businesses recruit people 
How and why businesses train and develop employees 
The importance of motivation in the workplace and how businesses motivate employees
	Revision of all key terms 
Exam technique for section A, B and C  
Exam skills in regards to knowledge, application and analysis and evaluation  
Constructing a conclusion using AJIM 
External Examination

	
	Subject specific pedagogy
	Further investigation of operational areas is carried out. 
The concept of risk is revisited and reinforced by looking at ways of reducing risk e.g. limited liability companies.
	Finally, students’ progress form internal considerations to investigating external factors which can cause firms to change strategy. 
More complex concepts are introduced here such as the role the economic cycle plays of the nature of commercial activity
	Students will revisit Theme 1 areas that are identified through assessment and question level analysis to be weaker.  
 
Students will practice exam style questions which are split into two categories: noncontextually, which require no use of case study material and contextual, which does

	Extending the boundaries of learning
	Cultural Capital and beyond the curriculum
	The curriculum is enriched predominately through the application of real life links to Businesses within the UK and global economy. Students are encouraged to keep up with the news and teachers are expected to bring real life business examples into their lesson planning.  

Within part of year 10 students will cover theme 1 of the Edexcel course. The knowledge and skills within this theme focuses on starting and running a small business. It provides a framework for students to explore core concepts through the lens of an entrepreneur setting up a business. Quantitative skills are developed that are relevant to a range of business contexts where students use calculations and make interpretations of provided data. The assessment objectives are introduced to students where they will start to develop skills such as identifying, understanding, applying and analysing.

The main cross curricular links that are present throughout this course are English, Mathematics and Economics. A number of written skills are required throughout the course when answering exam questions and quantitative skills are included through calculations and interpretations of data. There are topic areas throughout the qualification that have heavy focus on economical aspects such as the external environment, interest rates, exchange rates etc. How will this be assessed to show that students have learnt and remembered what they have been taught.

	Achievement
	Assessment
	Assessments are completed at the end of the delivery of each topic where students key knowledge and skills that have been developed through the topic area are assessed through the completion of an end of topic test. At Ks4 we use the exam board grade boundaries along with assessments designed using exam wizard. All of the assessment data is collected on individualised teachers’ data tracking system and will inform future teaching and learning. As well as these end of topic assessments, we also have feedback and mini assessments where students are given feedback on how to develop specific knowledge or skills and required to then respond by working on the question again or an extended stretch and challenge question.  At key points throughout the academic year (determined by the school) mock examinations will take place. These examinations will test knowledge and skills across modules and assessed using examination mark schemes and grade boundaries (KS4).  
End of module tests 
Past Examination questions specific to the topics taught 
Mock Examinations
External Exams


	Valuing People
	How our curriculum meets the needs of every individual
	Ensure all students acquire deep knowledge of the subject and reach maximum academic potential 
This is achieved through quality first teaching and learning. This begins by ensuring the department has a well-structured GCSE curriculum with robust assessments and teachers who are confident in their subject knowledge and teaching pedagogy.  
 
Topics are sequenced in a logical order beginning with enterprise and small business, then moving onto growing the business and finally finishing with large business. Without knowledge gained earlier in the course, such as: the advantages of being a sole trader, it is very difficult for students to compare it with content learnt later such as PLC’s.  

Formative assessment is carried out in all lessons through assessment for Learning and summative assessment is used at the end of every topic as detailed above. Teachers are upskilled in their Business GCSE exam technique by an Edexcel examiner and there are various opportunities for subject knowledge mastery through allocated department twilight sessions.  

Assessment develops long term memory of business concepts using curriculum wide key word testing. Furthermore, interleaving of content in starters, plenaries and low stake testing ensures student retain knowledge throughout the course.  

Students Vision
· to develop you as young business students and knowledgeable potential future entrepreneurs 
· to provide you with a key understanding of business terminology, concepts, objectives and the nature of business activity. 
· to allow you to explore real life business issues and scenarios 
· to provide you with an insight into how this subject is going to be useful in your chosen next steps in life 
· to compliment your employability skills 
· to prepare you for the everyday life of working for or running your own business  
· Foster a deep passion and enthusiasm for Business in all students  
· Ensure all students acquire deep knowledge of the subject and reach maximum academic potential 
· Develop numeracy and literacy through the business curriculum  
· Encourage students to begin developing a sense of direction for later life 
· Ensure a high retention rate at KS5

Fostering a deep passion and enthusiasm for Business in all students  
This is achieved through showcasing the true importance of business on every single students’ life. Students should realise that every opportunity for later can be linked back to the business curriculum. While students who study business at Key Stage 4 may not yet be fully aware of their plans for later life, it is critical that the department foster an enthusiasm for business with the aim of opening the eyes of students to the endless possibilities available to them. It is vital that we help them find their place in the world, and while this may not be a traditional career in accountancy, it could be the successful entrepreneur and founder of the next Dyson, Tesla or Amazon.  



















image1.png
Sir Harry Smith Community College Curriculum

Our curriculum is designed to support our Mission and Values,

is shaped by the belief that every student will have access to a great curriculum that encourages,

motivates, and inspires students to love learning and develop a deep knowledge of curriculum content.

Pursuit of excellence

Valuing people

Achievement

High quality learning

experience

Extending the boundaries of
learning

Our Values and the Curriculum

An engaging and challenging curriculum with the highest quality of learning and teaching that stretches and develops students’
aspirations.

A curriculum that meets the needs of every individual learner and encourages all students to develop relationships based on
mutual respect and understanding in order to make a valued contribution to the school and the wider community.

A curriculum that supports all students to acquire the knowledge and skills necessary to attain the qualifications which best
prepare them for post 18 opportunities and future careers

Through our curriculum students develop a life long love of learning and the necessary skills to be confident, resilient,
responsible and ambitious learners.

Through the curriculum and beyond, provide the highest holistic educational experience for all students. Each individual student
will have the opportunity to enjoy a varied range of academic, cultural, artistic, physical and social activities that enhance and
extend the curriculum; including providing a range of opportunities for spiritual, moral, social and cultural (SMSC) education that
instils the values of the College and our community.




