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	Sir Harry Smith Community College Curriculum Map                SUBJECT:  A-Level Media Studies                 YEAR 12              2022-23

	Curriculum Intent: To offer students a unique opportunity to study a variety of media forms from different perspectives, so that students can develop a deeper understanding of the world of media and its contexts. By the end of their time with us, we hope that students can apply their knowledge to wider society in terms of a greater understanding of the world around us and the important role the media has in shaping our views, beliefs and identity.

	School Values
	Curriculum Focus
	Term 1 – An Introduction to Media Studies
	Term 2 – Component 1: Advertising and Film Marketing, Newspapers 
	Term 3 – Component 1: Audio-visual media forms, newspapers, radio, video games and NEA

	High Quality Learning Experience
	Literacy Skills and Key Vocabulary
	Hypothesis, variables, thesis statement, paragraph cohesion, supporting details, media theorists (Bathes, Levi-Strauss, Propp, Todorov), embedded quotations, comparative sentences, succinct use of expert vocabulary, zooming in, clear analysis, flashbacks, expanding sentences, clear links to theory and other viewpoints.

Key vocabulary: myth, narrative, connotations, binary oppositions, contexts, anchorage, media language, media representations, polysemic, signifier, signified, semiotics, intertextuality, media concentration, digital convergence.  
	Developing understanding of historical contexts in media, patriarchal viewpoints, applying knowledge of second wave feminism, equal rights and race issues, applying media theorists and viewpoints (bell hooks, Van Zoonen, Gilroy, Hall, Gauntlett), developing critical essay writing with writing structures, print advertising from the 1950s and 60s. 

Key vocabulary: mise en scene, anchorage, representations, denotation, connotation, perspectives, diegetic and non-diegetic sound, convergence, decoding, conglomerate, mode of address, discourse, diversification, editing, enigma codes, equilibrium, ethnicity, hybrid genres, oligopoly, motif, intertextuality, industry context, participatory culture, consumer, prosumer. 


	Comparative writing and exploration of viewpoints, contrasts between mainstream and independent/low budget, audience types, practical skills (cameras, editing software), newspaper industry and audience, political viewpoints, music video analysis and video games. 

Independent NEA work chosen from one of four set briefs (music video, TV, magazines, or film marketing). Literacy skills and analytical skills used to develop own ideas through planning and research. 

Continued application of media theory to all set exam texts (bell hooks, Van Zoonen, Gilroy, Hall, Gauntlett, Livingston and Lunt, Todorov, Barthes, Leve-Strauss, Propp, Neale).

Key Vocabulary: genre, media language, race, ethnicity, polysemic, psychographic profiling, readership, remit, semiotics, star persona, stereotypes, regulation, synergy, target audience, tokenism, vertical and horizontal integration, verisimilitude. 

	Pursuit of Excellence
	Knowledge and Skills
	Knowledge of how historical, social and political contexts impact reception and understanding of texts.

Knowledge and understanding of the conventions of a range of media forms including film, TV, newspapers, magazines, radio, podcasting, video games, music videos and online media. 

Knowledge of language and structural conventions linked to range of audiences, purposes, forms.

Students study print advertising, audio-visual advertising, TV texts, film marketing, and newspapers in the first term. These give students a wide range of examples of how media producers form their own ideologies and encode messages to specific audiences through media language and representations. 




	Analyse set exam texts from a wide range of media forms. These are all focused on the four areas of the media framework: media language, representations, industry and audience. 

Print advertising – Tide (1950s) and Kiss of the Vampire (1960s)
Charity advertising – Paralympics ‘So You Want to be a Boxer’
Film Marketing – Black Panther and I, Daniel Blake
Newspapers – Full editions of The Times and The Mirror

Students also analyse a range of other unseen media texts to further develop understanding of the media framework.

	Analyse set exam texts from a wide range of media forms. These are all focused on the four areas of the media framework: media language, representations, industry and audience. 

Music video – Beyonce and Vance Joy
Video games – Assassin’s Creed franchise
Newspapers – The Mirror and The Times set front covers
Radio – Woman’s Hour

NEA preparation time – research, planning and statement of aims and intentions. 


	
	Subject specific pedagogy
	Continuous retrieval practice using mini-white boards and low stakes assessments to check and correct misconceptions. Students continuously revisit previous topics, aiding in memory recall. Dual coding, metacognition and growth mindset. Reading and discussing a range of texts, from a variety of media forms to explore writers’ methods and develop a critical appreciation and response to media texts, their encoded messages, and ideologies on offer. We embed opportunities to engage with texts of their own choice and we encourage pupils to explore media further to embed their love of learning. 
Pupils will write some shorter and some extended pieces of work with focus on form, purpose, audience, industry, media language, representations and genre. Pupils are encouraged to work on extending vocabulary and developing uses of critical media theory. Pupils’ love of learning is reinforced though positive feedback.
Student will show their understanding and knowledge of texts through group discussion, paired work, presentations to class or analytical essays.

	Extending the boundaries of learning
	Cultural Capital and beyond the curriculum
	Pupils are exposed to a wide range of media texts from different celebrated media producers, time periods, genres, styles and cultures with discussion of additional or related texts. Media theorists and producers who have made significant contributions to media forms are explored. 
	Opportunities for further readings and work by bell hooks, Van Zoonen, and Laura Mulvey to extend knowledge of feminist media theory.

Exploration of case studies specifically linked to different ideologies linked to gender representations and how attitudes towards gender have changed. 

	Developing a practical understanding of how influential media personalities have a social influence on society, specifically within America. Historical context linked to America history and further reading based on Gilroy’s post-colonial theory. 

Opportunities to research own examples of media texts in the studied forms and linked to a range of media representations. 

	Achievement
	Assessment
	Transition work to be submitted at the start of Year 12. Baseline assessment is completed at the end of the first half term. This takes the form of an essay where students can apply the skills learnt this half term. 

End of unit assessments which consistently refer to exam set texts and media theory are implemented after each set text is studied. These begin in the second half term after the 1950s and 1960s set text are studied.  Regular timed responses to extended writing questions, as well as low stakes retrieval practice quizzes using mini-white boards, ‘flashback’ activities and online software.
	End of unit assessments which consistently refer to research methods and regular timed responses to extended writing questions, as well as low stakes retrieval practice quizzes using mini-white boards, flashback tasks and online software.

	End of unit assessments which consistently refer to exam specification and regular timed responses to extended writing questions, as well as low stakes retrieval practice quizzes using mini-white boards, flashback tasks and online software.

End of Year 12 mock period on Paper 1 content. 

	Valuing People
	How our curriculum meets the needs of every individual
	Continuous emphasis on key terminology and retrieval practice of this throughout the course. Breaking down key terms into smaller words to understand wider meanings and further reading opportunities embedded throughout (e.g. subscription to Media Magazine and a good selection of media texts that students can borrow).

Students will receive regular feedback in numerous forms which will enable students to track their own progress and identify gaps in knowledge, misconceptions or issues with extended writing structuring.
Transition work is created for students who will not have any prior knowledge of the subject. Students complete different tasks based on previous subject knowledge gained in English where analytical skills are similar. This aims to develop foundation knowledge of research methods and approaches for non-GCSE students.

Liaising with year leaders, student support department, form tutors and parents to develop a holistic understanding of our students, so that any intervention is bespoke to the individual.

Independent leaners are provided support via the uploading of relevant classwork onto TEAMs, this allows students to reflect on their learning and revisit any material they may wish to recap as part of their revision or independent learning. Students who miss lessons for various reasons are then able to complete work in preparation for future lessons.

Staff within the department continuously share good practice through regular meetings, lesson drop-ins, marking standardisation and feedback after completing various CPD courses. 

BehaviourWatch and telephone calls home are used to regularly keep in touch with parents regarding behaviour for learning in lessons. Parents are contacted via email or telephone if there are any persistent issues in class or to discuss positive contributions and work from our students.
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Our curriculum is designed to support our Mission and Values,

is shaped by the belief that every student will have access to a great curriculum that encourages,

motivates, and inspires students to love learning and develop a deep knowledge of curriculum content.
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High quality learning

experience
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learning

Our Values and the Curriculum

An engaging and challenging curriculum with the highest quality of learning and teaching that stretches and develops students’
aspirations.

A curriculum that meets the needs of every individual learner and encourages all students to develop relationships based on
mutual respect and understanding in order to make a valued contribution to the school and the wider community.

A curriculum that supports all students to acquire the knowledge and skills necessary to attain the qualifications which best
prepare them for post 18 opportunities and future careers

Through our curriculum students develop a life long love of learning and the necessary skills to be confident, resilient,
responsible and ambitious learners.

Through the curriculum and beyond, provide the highest holistic educational experience for all students. Each individual student
will have the opportunity to enjoy a varied range of academic, cultural, artistic, physical and social activities that enhance and
extend the curriculum; including providing a range of opportunities for spiritual, moral, social and cultural (SMSC) education that
instils the values of the College and our community.




