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	Sir Harry Smith Community College Curriculum Map                SUBJECT:  Physical Education                            2022-23

	Curriculum Intent: At KS5, students study the BTEC level 3 Diploma in Sport or the BTEC level 3 Extended Certificate in Sport. Both qualifications provide students with a wide range of opportunities to further develop skills and qualities learned from KS3 and KS4. Each unit of work that is studied provides students with opportunities to explore sport and physical activities in differing contexts. Both qualifications provide an access route to the world of work or higher education.
 
 

	School Values
	Curriculum Focus
	Term 1 
 
	Term 2
 
	Term 3 
 

	
	
	Demonstrate knowledge and understanding of sport and active leisure business operations and how to respond to trends and internal and external influences

Analyse and interpret business information and data, and their potential impact and influence on a sport and active leisure business

	Evaluate evidence to make informed judgements on how a sport and active leisure business should be developed, diversified or adapted
	Be able to make justified recommendations for a sport and active leisure business, synthesising ideas and evidence from several sources to support arguments

	High Quality Learning Experience
	Literacy skills and key vocabulary 
	• Types of sports and active leisure businesses: 
private – sole trader, partnership, private limited company (Ltd), public limited company (plc), cooperative, limited and unlimited liability 

public – public corporation, local authority 

voluntary sector – charitable trust.

 • Scope of business activities: 
local 
National
international 
multi-national. 

• Size of business: 
micro – up to 9 staff 
small – 10–49 staff 
medium – 50–249 staff 
large – more than 250 staff

private sector – making profits, break-even, survival, growth, market leadership, diversification, service provision, strong customer service/satisfaction  

public sector – cost control, value for money, service quality, meeting government standards 

voluntary sector – supporting communities. 
• Objectives: 
SMART (Specific, Measurable, Achievable, Relevant, Time-constrained) targets

Programmes to promote participation: 
health and fitness programmes – individual training, group exercise activities, water-based activities 

educational/school programmes 
sports programmes 
gym programmes 
swimming pool programmes programmes to enable demand programmes to serve specific groups. 

• Services: 
instruction 
therapeutic 
customer service. 
• Additional facilities: refreshments, car parking, changing areas, lockers, crèche.

• Demographic: age classification, gender, ethnic minority grouping, disability, socio-economic groups. 
• Purpose: in specific activity or sport, recreational, weight loss, personal image, health maintenance, training for performance, charitable.
 • Programming to meet the needs of customers in a sport and active leisure business: 
staffing 
provision 
legal requirements.

internal – managers, employees, owners, shareholders 

external – suppliers, competitors, creditors, customers, government agencies and departments, communities, interest groups, trade associations (Federation of Sports and Play Associations (FSPA)), fundraisers

Equality and diversity legislation, safeguarding, data protection, health and safety legislation, employment legislation.

SWOT: 
strengths 
weaknesses  
opportunities 
threats (including competitor threats).

PESTLE: 
political 
economic 
social 
technological 
legal 
environmental.
	Job Roles
executive/owner/manager 
 supervisor 
qualified sports leaders, instructor, coach 
support staff (administration, security, cleaning staff, IT staff)
trainee 
Volunteer.

Types of employment 
• Part-time. 
• Full-time.
• Seasonal roles. 
• Consultant. 
• Volunteers. 
• Franchisees. 
• Benefits and risks of different employment types.

timetabling staff 
salaries 
conditions of employment.

Resource planning: 
supplies and materials 
contracting 
changes in staffing needs 
events and foreseen risk control.
 
• Resource maintenance: 
emergency cover 
health and safety 
assets 
leasing options 
maintenance and refurbishment budgetary restraints.
 
Importance of resource management: 
maximising skills, productivity, capacity 
reducing risk, costs, wastage.
	Marketing
Product, including product life cycles, unique selling point (USP), product range. 
• Price, including pricing strategies. 
• Promotion, the promotional mix, including the use of digital promotion, social media, target market, brand image (celebrity endorsements), above the line and below the line promotion.
• Place, including supply chains, logistics, customer trends. 
• People, including staff training, consistent and reliable customer service, relationship between people and brand image. 
• Process, including managing customer interactions consistently, mode of service consumption.
• Physical environment, including reflecting brand image in physical environment, appropriateness to offering.

being knowledgeable about services, equipment, activities, facilities 
• highlighting benefits for the customer of promotions (special offers, customer loyalty schemes) 
• taking the initiative in communicating with customers, types of communication – verbal, non-verbal, listening, responding to complaints, recognising if customers have special requirements.

Content and purpose of cash flow. 
• Fixed and variable costs of a business. 
• Capital costs and operational costs. 
• Equipment costs, including upgrading equipment.

Financial Records legal requirements 
• sales 
• payment of tax 
• purchasing and ordering records 
• wages for employees.

New technologies.
• Influence of the media, including social media. 
• Changes in national participation rates for different activities. 
• Changes in participation and spectator numbers

Benefits: 
improvements and diversification of products, services and customer experience 
business growth – development of new target markets, offering USPs, improved reputation. 

Risks: 
failing to meet customer needs 
failing to anticipate competitor activities 
failing to achieve a return on investment.

	Pursuit of Excellence
	Knowledge and skills 
	Level 3 
Pass Learners can demonstrate knowledge and understanding of the factors that contribute to business success in the sport and active leisure industry, including the ways that businesses can be organised and the impact of the internal and external environment on business development. Learners will understand the ways in which businesses can differentiate themselves and the need to market their products and services effectively. Learners will understand how the trends in the industry can impact on a business and lead to the need for development, diversification or adaptation. Learners can analyse and interpret information and data using common business models and consider the implications of information given, making appropriate, justified recommendations for success and growth in context. 

Level 3 Distinction Learners can evaluate the factors that contribute to business success, including the ways in which businesses can be organised and the impact of the internal and external environment. They can apply key concepts and business models to complex situations, compare information from different data sources and assess the impact on a business of different interpretations of that information. Learners can provide justified recommendations about how businesses can differentiate themselves, taking into consideration trends in the industry. Learners are able to make fully justified recommendations based on the evaluation of information and data, using the most appropriate analysis tools and business models for success and growth in context, while demonstrating an understanding of the wider business environment.

	Extending the boundaries of learning
	Cultural Capital and beyond the curriculum
	· Link to recent and current new stories and information.
· Research tasks of importance – Linking to own personal circumstances
· Practical fitness testing
· Coaching and working with younger students in the college
· Volunteering across the trust – PE Lessons
· Visits from former Sport students. 
· Running extracurricular activities
· Future employment across the trust
· Leisure center and gym visits
· Loughborough university visits – World class facilities and coaches.


	Achievement
	Assessment
	· Low stakes quizzes
· End of topic assessment 
· Regular and ongoing informal assessment and feedback
· Link to exam style questions 

 
	· Low stakes quizzes
· End of topic assessment 
· Regular and ongoing informal assessment and feedback
· Link to exam style questions
· Walking, talking mock
· Mock exam 

	· External exam

	Valuing People
	How our curriculum meets the needs of every individual
	Continuous emphasis on key terminology and retrieval practice of this throughout the course. Breaking down key terms into smaller words to understand wider meanings and further reading opportunities embedded throughout .
 
Students will receive regular feedback in numerous forms which will enable students to track their own progress and identify gaps in knowledge, misconceptions or issues with extended writing structuring.
 
Liaising with year leaders, student support department, form tutors and parents to develop a holistic understanding of our students, so that any intervention is bespoke to the individual.
 
Independent leaners are provided support via the uploading of relevant classwork onto TEAMs, this allows students to reflect on their learning and revisit any material they may wish to recap as part of their revision or independent learning. Students who miss lessons for various reasons are then able to complete work in preparation for future lessons.
 
Staff within the department continuously share good practice through regular meetings, lesson drop-ins, marking standardisation and feedback after completing various CPD courses. 
 
Telephone calls home are used to regularly keep in touch with parents regarding behaviour for learning in lessons. Parents are contacted via email or telephone if there are any persistent issues in class or to discuss positive contributions and work from our students.
 
Previous sixth form students are invited into the college who have gone on to study any area of a sports degree at university or equivalent to provide career prospects, revision strategies and examples of good practice with our sixth form students. 
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Sir Harry Smith Community College Curriculum

Our curriculum is designed to support our Mission and Values,

is shaped by the belief that every student will have access to a great curriculum that encourages,

motivates, and inspires students to love learning and develop a deep knowledge of curriculum content.

Pursuit of excellence

Valuing people

Achievement

High quality learning

experience

Extending the boundaries of
learning

Our Values and the Curriculum

An engaging and challenging curriculum with the highest quality of learning and teaching that stretches and develops students’
aspirations.

A curriculum that meets the needs of every individual learner and encourages all students to develop relationships based on
mutual respect and understanding in order to make a valued contribution to the school and the wider community.

A curriculum that supports all students to acquire the knowledge and skills necessary to attain the qualifications which best
prepare them for post 18 opportunities and future careers

Through our curriculum students develop a life long love of learning and the necessary skills to be confident, resilient,
responsible and ambitious learners.

Through the curriculum and beyond, provide the highest holistic educational experience for all students. Each individual student
will have the opportunity to enjoy a varied range of academic, cultural, artistic, physical and social activities that enhance and
extend the curriculum; including providing a range of opportunities for spiritual, moral, social and cultural (SMSC) education that
instils the values of the College and our community.




